Universitas Esa Unggul

Daftar Pustaka

Abugaza, A. (2013). Social Media Politica. Tali Writing & Publishing House.

Atmoko, B. D. (2012). Instagram Handbook Tips Fotografi Ponsel. Media Kita.

Bungin, B. (2012). Analisa data penelitian kualitatif dan kuantitatif. In Rajawali Pers
(Vol. 7, Issue 2).

Goyette, I., Richard, L., dan M. (2010). Word-of-Mouth Measurement Scale for e-
Services Context. Canadian Journal of Administrative Sciences Revue
canadienne des sciences de I’administration.

Herutomo, A. (2010). Conquering Web 2.0. PT. Alex Media Komputindo.

Hughes, M. (2007). Buzz Marketing. PT. Alex Media Komputindo.

Kapla, A. & M. H. (2010). User Of The World, Unite! The Challenges and
Opportunities Of Social Media. Business Horizons.

Landsverk, K. H. (2014). The Instagram Handbook. Primehead Limited.

McNally, David & Speak, K. D. (2004). Be Your Own Brand. Gramedia Pustaka
Utama.

McQuail, D. (2011). Teori Komunikasi Massa. Salemba Humanika.

Moleong, L. J. (2017). Metodologi Penelitian Kualitatif. PT. Remaja Rosdakarya.

Montoya, P. & V. (2002). The Personal Branding Phenomenon: Realize Greater
Influence, Explosive Income Growth and Rapid Career Advancement by
Applying the Branding Techniques of Michael, Martha & Oprah. Peter Montoya
Incorporated.

Montoya, P. & V. (2008). The Brand Called You. McGraw-Hill.

Mulyana, D. (2010). Pengantar limu Komunikasi. Remaja Rosdakarya.

Philip, Kotler & Keller, K. (2016). Manajemen Pemaaran Edisi 12. PT.Indeks.

Rampersad, H. K. (2008). Sukses Membangun Authentic Personal Branding. PPM
Manajemen.

Rosen, E. (2008). Kiat Pemasaran dari Mulut ke Mulut. Alex Media Komputindo.

Sernovitz. (2012). Word of Mouth Marketing: How Smart Companies Get People
Talking. Kaplan.

Shimp, T. A. (2003). Periklanan Promosi & Aspek Tambahan Komunikasi

1



Universitas Esa Unggul

Pemasaran Terpadu (Erlangga).
Solomon, G. & L. S. (2011). Web 2.0: Panduan bagi Para Pendidik. PT. Indeks.
Sugiyono. (2015). Metode Penelitian Kombinasi ( Mix Methods). Alfabeta.
Yin, R. K. (2013). Studi Kasus: Desain & Metode. PT. Raja Grafindo Persada.



	Daftar Pustaka

